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RESUMEN

En el presente estudio se plante6 como objetivo principal determinar la relacion entre la el
endomarketing y el compromiso organizacional en los colaboradores dedicada a la
comercializacion automotriz, en este estudio participaron 165 colaboradores, a quienes se les
aplico una encuesta como instrumento de recoleccion de datos, se hizo uso del cuestionario de
Endomarketing vy la escala del Compromiso Organizacional; estos instrumentos fueron sometidos
al andlisis de fiabilidad Alfa de Cronbach que para ambos instrumentos se obtuvo como resultado
coeficientes que demuestran fiabilidad (0.891 y 0.826); cabe indicar que en este estudio se hizo
uso de una metodologia para una investigacion de tipo basica, de enfoque cuantitativo, de nivel
descriptivo - correlacional, con disefio de investigacion no experimental de corte transversal.
Luego de procesados los datos se determiné un p-valor = 0.000 lo cual indica que existe relacion
significativa entre las variables y un Rho Spearman = 0,651 lo que indica que la relacion es
positiva considerable entre las variables, en este estudio se llego6 a la conclusion que, al realizar
esfuerzos por mejorar el endomarketing, esta accién influira de manera proporcional en el
compromiso organizacional de los colaboradores.

Palabras clave: endomarketing, comunicacién organizacional, compromiso, compromiso
organizacional.

ABSTRACT

In the present study, the main objective was to determine the relationship between endomarketing
and organizational commitment in employees dedicated to automotive marketing, 165 employees
participated in this study, to whom a survey was applied as a data collection instrument, the
Endomarketing questionnaire and the Organizational Commitment scale were used; these
instruments were subjected to Cronbach's Alpha reliability analysis, which for both instruments
resulted in coefficients that demonstrate reliability (0.891 and 0.826); It should be noted that this
study used a methodology for basic research, with a quantitative approach, descriptive-
correlational level, with a cross-sectional non-experimental research design. After processing the
data, a p-value = 0.000 was determined, which indicates that there is a significant relationship
between the variables and a Rho Spearman = 0.651, which indicates that the relationship is
considerable positive between the variables, in this study the conclusion was reached that, by
making efforts to improve endomarketing, this action will proportionally influence the
organizational commitment of the collaborators.
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commitment.



