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Experiencias y percepciones tributarias de los influencers: Un estudio

cualitativo exploratorio
Aguilar Tunco, Marvin — Apaza Pachauri, Magali

Resumen

Este estudio analiz6 las experiencias y percepciones tributarias de ocho influencers peruanos en
un contexto donde se percibia el sistema fiscal como complejo y poco adaptado a la economia
digital. El objetivo general fue explorar las experiencias y percepciones tributarias de los
influencers, con el fin de comprender mejor sus practicas fiscales y las posibles implicaciones
para la administracidn tributaria y la economia digital. La investigacion se desarroll6 bajo un
enfoque cualitativo, exploratorio y con elementos fenomenologicos, utilizando entrevistas
semiestructuradas. La muestra fue intencional, integrada por ocho

influencers de distintas categorias, hasta alcanzar saturacion teorica. Los resultados mostraron
una comprension limitada de las normativas tributarias vigentes (Ley del Impuesto a la Renta,
TUO del IGV y inscripcion en el RUC), asi como la dependencia de terceros para el cumplimiento
fiscal, temor a sanciones, dificultades para clasificar ingresos y gastos, y una escasa claridad
normativa en casos de canjes o ingresos

mixtos. Los participantes adoptaron estrategias como la contratacion de asesores, el uso de
herramientas digitales basicas y la busqueda de capacitacion. Se concluye que el sistema tributario
peruano actual no considera las particularidades que tiene del sector digital, por lo que se
recomienda la adaptacion de regimenes simplificados, como el NRUS (D. Leg. 937), y la
elaboracion de guias tributarias especificas para influencers.
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Abstract

This study explored the tax experiences and perceptions of eight Peruvian influencers within a
context where the fiscal system is often viewed as complex and not fully adapted to the digital
economy. The main objective was to understand how influencers perceive and manage their tax
responsibilities, in order to gain insight into their fiscal practices and the possible implications
for tax administration and the digital market. The research followed a qualitative and exploratory
approach with phenomenological elements, using semistructured interviews. The sample was
purposive, composed of eight influencers from various categories, selected until theoretical
saturation was reached. The findings revealed a limited understanding of current tax regulations
(such as the Income Tax Law, the General Sales Tax Law, and registration in the Taxpayer
Registry), as well as a reliance on third parties for tax compliance, fear of penalties, and
difficulties in classifying income and expenses. There was also a lack of clarity regarding the
treatment of barter transactions and mixed income. Participants responded by hiring tax advisors,
using basic digital tools, and seeking further training. The study concludes that Peru’s current
tax system does not yet account for the specific features of the digital sector; therefore, it
recommends the adaptation of simplified regimes, such as the NRUS (Legislative Decree No.
937), and the development of tax guidelines tailored to influencers.
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