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Marketing digital como factor decisivo en la eleccion de una universidad
Digital marketing as a decisive factor in the choice of a university
Resumen

El articulo de investigacion tuvo como objetivo determinar la relacion entre el marketing
digital y la decision de compra como factor decisivo en estudiantes universitarios; el
estudio fue de alcance descriptivo correlacional con el propdsito de medir las variables
mencionadas e interpretar los resultados de sus dimensiones. El disefio que se utiliz6 en
la investigacion es tipo explicativo no experimental, de corte transversal debido a que los
datos fueron obtenidos en un tiempo determinado sin manipulacion de variables. Se
desarroll6 un muestreo no probabilistico por conveniencia de 550 estudiantes; de manera
que se comprobd la hipotesis con un Rho = 0,656 que existe una relacion significativa

entre el marketing digital y la decisién de compra.
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Abstract

The objective of the research article was to determine the relationship between digital
marketing and the purchase decision as a decisive factor in university students; the study
was descriptive and correlational in scope with the purpose of measuring the variables
mentioned and interpreting the results of their dimensions. The design used in the research
is non-experimental expplicative type, cross-sectional because the data were obtained in
a given time without manipulation of variables. A non-probabilistic convenience
sampling of 550 students was developed; so that the hypothesis was tested with an Rho =
0,656 that there is a significant relationship between digital marketing and the purchase

decision.
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