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Resumen

En la investigacion, el marketing digital es una disciplina que utiliza canales y plataformas
digitales, como redes sociales, correo electronico, motores de busqueda vy sitios web, para
promocionar productos o servicios, interactuar con clientes potenciales y existentes, y
generar ventas o conversiones. Sin embargo, la intencién de compra se refiere al estado
mental o predisposicion de un consumidor hacia la adquisicion de un producto o servicio
(Aparicio & Luna, 2019). Tuvo como objetivo de determinar la relacién que existe entre el
marketing digital e intencion de compra de los clientes de la Empresa Corporation Vidal
S.A.C. Lima 2021. Esta investigacion ofrecié sus contribuciones con sus dimensiones
relacionadas con la variable marketing digital como producto, promocién, marca,
comercializacion y comunicacion; las cuales fueron de suma importancia y valiosa para la
Corporation Vidal S.A.C. Su metodologia fue correlacional, descriptiva, no experimental y
transversal. La muestra la conformaron 190 clientes de los 375 que integran la poblacion,
siendo probabilistica. Su resultado fue que existe relacion entre el marketing digital e
intencidon de compra de los clientes de la Corporation Vidal S.A.C, Lima 2021, tienen una
correlacion directa, positiva y moderada para unr =

0.418 y p-valor inferior al 5%, por ello, se llegd a concluir que existi6 una relacion
estadisticamente significativa entre las variables.
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Abstract

In research, digital marketing is a discipline that uses digital channels and platforms, such as
social media, email, search engines, and websites, to promote products or services, engage
with potential and existing customers, and generate sales or conversions. However,
purchase intention refers to the mental state or predisposition of a consumer towards the
acquisition of a product or service (Aparicio & Luna, 2019). Its objective was to determine the
relationship that exists between digital marketing and purchase intention of the clients of the
Company Corporation Vidal S.A.C. Lima 2021. This research offered its contributions with its
dimensions related to the digital marketing variable such as product, promotion, brand,
marketing and communication; which were of utmost importance and valuable for Corporation
Vidal S.A.C. Its methodology was correlational, descriptive, non-experimental and



transversal. The sample was made up of 190 clients out of the 375 that make up the
population, being probabilistic. Its result was that there is a relationship between Digital
Marketing and purchase intention of the clients of Corporation Vidal S.A.C, Lima 2021, they
have a direct, positive and moderate correlation for an r = 0.418 and p-value less than 5%,
therefore it is concluded that there was a statistically significant relationship between the
variables.
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