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MARKETING DIGITAL Y RENTABILIDAD ECONOMICA EN
TIEMPOS DE COVID-19: CASO DE ESTUDIO MERCADOTUPAC
AMARU, JULIACA

DIGITAL MARKETING AND ECONOMIC PROFITABILITY IN
TIMES OF COVID -19: MARKET CASE STUDY TUPAC AMARU,

JULIACA
Nora Orihuela Sucasaire!, Ediht Aida Quispe Vilca?, Lucas Fernando Meza Revatta®, Wilson Cruz
Mamani*
RESUMEN

La presente investigacion tuvo como objetivo determinar la influencia del marketing digital en la
rentabilidad econdmica en los comerciantes del mercado Tupac Amaru, Juliaca 2020, en la actualidad,
analizamos las exigencias y necesidades del mercado actual, requerimos cambios que debemos afrontar,
creando asi técnicas, modelos estrategias de comercializacion que permitan a las MYPES, competir en
el mercado nacional y asi mantener el incremento de sus ventas. Se utilizd de disefio no experimental de
tipo correlacional de enfoque cuantitativo y de corte transversal o transaccional, la poblacion esta
constituida por socios y comerciantes del mercado, la muestra representativa es de 522 cuyas edades
fluctdan entre 20 a 54 afios de edad, se aplicd un cuestionario sobre el marketing digital y rentabilidad
econdmica que contiene 22 items, para el procesamiento y analisis de los resultados se utilizé el SPSS
version 22. Los resultados dan cuenta de una correlacion moderada entre el marketing digital y la
rentabilidad econémica (r = .464, p < .05), mientras que la dimensiones muestran una correlacion
positiva, redes sociales (r =.712, p <.05) y marketing de contenidos (r = .639, p < .05). Aunado a esto,
el modelo de regresion lineal multiple explica el efecto de los indicadores de la variable marketing digital
sobre la rentabilidad. Se concluye que el marketing digital es una herramienta muy importante para su
uso comercial y esto se transforma en rentabilidad econdmica, la gran mayoria de comerciantes
desconoce el uso de esta herramienta digital.

Palabras clave: marketing digital, redes sociales; rentabilidad econdmica, tics, influencia.
ABSTRACT

The objective of this research was to determine the influence of digital marketing on economic
profitability in the market traders TUpac Amaru, Juliaca 2020, at present, we analyze the demands and



needs of the current market, we require changes that we must face, thus creating techniques, Marketing
strategies models that allow the MYPES to compete in the national market and thus maintain the increase
in their sales. A non-experimental design of a correlational type with a quantitative and cross-sectional
or transactional approach was used, the population is made up of partners and market traders, the
representative sample is 522 whose ages fluctuate between 20 to 54 years of age, a Questionnaire on
digital marketing and economic profitability that contains 22 items, for the processing and analysis of
the results, the SPSS version 22 was used. The results show a moderate correlation between digital
marketing and economic profitability (r = .464, p <.05), while the dimensions show a positive
correlation, social networks (r = .712, p <.05) and content marketing (r = .639, p <.05). In addition to
this, the multiple linear regression model explains the effect of the indicators of the digital marketing
variable on profitability. It is concluded that digital marketing is a very important tool for commercial
use and this is transformed into economic profitability, the vast majority of merchants are unaware of
the use of this digital tool.

Keywords: Digital marketing, social networks; economic profitability, tics, influence.



